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SOCIAL MEDIA POLICY 

Purpose 

The Board believes in utilizing online social media sites to foster collaboration and share information 

about the School, but recognizes the importance of the responsible use of such sites. The purpose of 

this policy is to provide standards for both professional and personal use of online social media such as 

blogs, wikis, social networks (Facebook, MySpace, Twitter), virtual worlds, user-generated audio and 

video (YouTube), or other social media that could impact the School (collectively referred to as “Social 

Media”) . 

Policy 

The Board encourages the use of Social Media sites by its members to engage in, learn from, and 

contribute to the worldwide online dialogue about education. Any such use of Social Media must be 

responsible, and in accordance with the following procedures 

Procedure  

General Guidelines 

• Individuals should write about what they know. Any statements should be accurate and 

factual. It is good to be exciting and creative when talking about the School and its 

program offering, but not to exaggerate or guess. Refer questions to an expert at the 

School. 

• Individuals should always present themselves in a manner consistent with how they 

want the School to be viewed. Posts are published to the world, and can be seen by 

colleagues, the School’s students and their parents. Social Media sites tend to blur the 

lines between personal and professional lives, and public and private information. 

Communications should be framed accordingly. 

• Individuals should restrict access to postings by using privacy settings as appropriate. 

Because boundaries can be blurred, professional contacts may have access to 

personal information that is posted if proper filters are not in place. 

• Individuals should present the School and its vendors well. Online postings create 

perceptions about the School, its vendors and its affiliated schools. Any content 



   
 

   
 

associated with the School and its vendors should be consistent with the School and 

vendors’ values and standards of conduct. 

• Individuals should be respectful of others. Debate is healthy; disparaging others 

(including competitors) is not. Outside parties CAN pursue legal action based on 

content in Social Media. 

• Mistakes should be corrected and proper disclosure made of any modifications to 

postings. 

• Individuals should identify themselves by disclosing their role and status. Individuals 

should clearly state they are speaking for themselves and not on behalf of the School 

or any of its vendors. Only individuals that have been officially designated by the School 

or its vendors have the authority to speak on behalf of the School or its vendors. 

• Some individuals may have obligations under state law to report child abuse and 

neglect. Individuals should understand and be aware of any such obligations as they 

relate to activities related to Social Media. 

Prohibited Activities 

• The School and its vendors’ proprietary and confidential information must be protected 

and cannot be disclosed. School and vendor financial information, trade secrets, 

customer information and confidential and personally identifiable information about 

students shall not be posted. 

• Individuals may not violate laws governing copyright and fair use of copyrighted material 

owned by the School, its vendors or others. 

• Official School business should not be conducted on a Social Media site. Board 

communications should be conducted in accordance with the Open Meeting Laws and 

Board’s policies and practices. 

• Individuals should maintain a supervisory, professional, and respectful relationship with 

all members of the School community. 

• Information about students must not be published online. Board members may be privy 

to student records however need to comply with the Family Rights and Education 

Privacy Act (FERPA) and cannot disclose such information online. 

• Personally identifiable information about colleagues, including photos, must not be 

posted without their consent. 

Related Documents 

Confidentiality Policy 
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