
All eyes on 
EDUCATION

If things feel different, that's because they are different. 
When it comes to K-12 education, the events of the past 
few years fundamentally changed the way families think 
about education. To understand these dynamics in greater 
detail, the team at Pearson surveyed parents and teens 
across the country. Here's what we heard.

Teens Parents
PARENTS ARE MORE SATISFIED THAN TEENS

Most teens and parents are generally satisfied with their current school.
However, about 1/3 of teens are not.

Satisfied 
with current 

school
67% 81%

A MENTAL TOLL UNRECOGNIZED
Parents are greatly underestimating the negative impact 
school is having on their children’s mental and emotional 

health, which teens say is suffering significantly.

Satisfied 
with impacts

on mental 
health

33% 64%
Satisfied 

with impacts 
on emotional 

health

34% 65%
Satisfied

with amount 
of coursework/

curriculum
39% 72%

Satisfied 
with amount

of testing/
grading

42% 68%

Satisfied 
with pace
of work

44% 64%

CURRENT MINDSET

 

THE PUSH/PULL OF HAPPINESS AND SUCCESS
Teens’ Views on Future and Education

My parents 
just want me 
to be happy

39%

My parents 
have high 

expectations 
for my future

38%

My parents 
want me to 

find my own 
way

23%

I am much 
more worried 

about my 
future than my 

parents are

21%

My parents are 
out of touch 

with what my 
generation 

faces

18%

My parents 
want me to 

follow a 
traditional path

14%

I care much 
less about my 
future than 

my parents do

12%

A STRUGGLE TO STAY 
FOCUSED AND 

MOTIVATED

Staying 
motivated

59% Staying 
focused

55%

 

AWARENESS OF A 
CHANGING AND 
DIFFICULT LANDSCAPE 
My child’s generation faces 
more serious problems in 
school than I did

85%

ACKNOWLEDGING 
THE EFFECTS OF 
COVID ON 
EDUCATION   
My child has suffered learning 
loss during the pandemic

64%

CONCERNS
ABOUT THEIR 
LOCAL SCHOOLS
I am concerned with the 
direction schools are going in 
my area

67%

FUTURE ASPIRATIONS

For themselves, they want
ABUNDANCE
74% of teens want to "make 
a lot of money." Only 44% 
of parents want the same 
thing for their teen.

For themselves, they want
EXPLORATION
51% of teens want to 
“travel.” Only 40% of 
parents want the same 
thing for their teen.

For themselves, they want
AUTONOMY
35% of teens want to 
“have their own business.”

 

For their teen, they want
SECURITY
15% of parents say they 
want their teens to “go 
into the corporate world” 
compared to 7% of teens.

For their teen, they want
GIVING BACK
42% of parents hope their teens 
will “volunteer and give back to the 
community.” Only 29% of teens see 
that as being a priority for them.

For their teen, they want
PREDICTABILITY
68% of parents want their 
kids to “go to college” 
compared to 59% of teens.

IN THIS TOGETHER
Teens may perceive themselves as having slightly more sway than their parents 
think they do when it comes to education, but both groups recognize that teens 
have a voice that is heard. Parents and teens alike look to one another first and 

foremost when approaching the topic of switching schools.

INFLUENCE OVER SCHOOL DECISION
Teens

53%45%

Parents

44%

Other 
Decision 
Maker

10%  
Teens

33%

Parents

53%

Other 
Decision 
Maker

14%

How invovled are your parent(s) in the following areas? 
Planning my future 71% 
Picking a career path 61% 
Extracurricular activities 57% 

Which of the following describe the people you spend time with? 
They are diverse/from many backgrounds 44% 

They are academic 36% 
They are artistic 36% 
They are sporty 33% 

TEEN PREFERENCE FOR LEVEL OF INVOLVEMENT

1
=

No involvement at 
all with education

8%

2

16%

3

37%

4

20%

5
=

Extremely involved 
with education

18%

METHODS OF RESEARCH
How Families Research School Choices

Talk with my parents57%

Explore a school’s website52%

Talk with friends45%

Contact the school I was interested 
in and talk to people there41%

Talk with current 
teachers/guidance councelors41%

Look for reviews online39%

Look on social media to see what 
others are doing23%

Talk with other adults, 
such as a coach21%

 
Talk with my child 64%

Explore a school’s website 52%
Contact the school I was 
interested in and talk to 

people there
50%

Look for reviews online 48%

Talk with other family 
members 35%

Talk with my child’s current 
teachers/guidance counselors 34%

Talk with friends 33%

Talk with another adult in 
my community 23%

Consult message boards 
and chat groups 15%

ONLINE APPEAL

THE FLEXIBILITY OF 
ONLINE SCHOOL HAS 
STRONG APPEAL FOR 

TEENS

Being able to work 
at own pace

59%

Being able to work 
wherever you want

56%

Being able to work 
at non-traditional 

school times

50%

Feeling more in 
charge of your 

education

45% THE ATMOSPHERE OF 
ONLINE SCHOOL IS 
WHAT APPEALS MOST 
TO PARENTS

Safety of 
learning at 

home

54%

No bullying

48%

More focus, fewer 
distractions

44%

by Pearson ABOUT THIS STUDY
In May 2022, Pearson commissioned two quantitative online surveys – 
one among 588 teens and another among 590 parents of teens- across 
the US to understand the collaboration and influence teens have on 

education related decisions. The surveys focused on current schooling 
experience, level of openness toward online schooling and the appeals of 
it, current challenges, as well as what information teens look for and 
where they put their trust.

ABOUT PEARSON
At Pearson, our purpose is simple: to add life to a lifetime of 
learning. We believe that every learning opportunity is a chance for 
a personal breakthrough. That’s why our c.20,000 Pearson 
employees are committed to creating vibrant and enriching learning 

experiences designed for real-life impact. We are the world’s leading 
learning company, serving customers in nearly 200 countries with digital 
content, assessments, qualifications, and data. For us, learning isn’t just 
what we do. It’s who we are. Visit us at pearsonplc.com

https://pearsonplc.com



